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Regeneration of the city is one of
the council’s main priorities.

The regeneration strategy' and the Shaping the Future of Portsmouth?
group are major steps forward.

The campaign will help show residents Portsmouth has a story to tell — the city
is regenerating, and key players are working together and sharing a common
vision.

The campaign aims to show we are positive and passionate about developing
Portsmouth, and to inspire residents to act as advocates for the city and its
continuing regeneration.

e The shaping campaign is not a brand or a new look for the council or the
city, it is simply a way of promoting regeneration and conveying the idea
that regeneration projects, whoever is behind them, are part of a coherent
narrative.

e Partners in the public and private sectors are encouraged to support the
campaign by using the imagery on appropriate regeneration projects.
e The campaign is designed to be used on infrastructure projects — such as

roads and buildings.

The campaign has already been adopted for projects including the Burrfields
Road bridge/Copnor Road improvements (Shaping our roads) and development
in Somerstown (Shaping Somerstown).

Any of the council’s partners in the city can
use the campaign to promote work that
supports the regeneration of Portsmouth.

The campaign is adaptable. It could
encompass plans for a revitalised city
centre, local street improvements, new
housing, or new landmark buildings.

Projects are suitable for the campaign as long as they contribute
to the regeneration of the city by enhancing its infrastructure.
Ideally projects should be large-scale and significant.

If you would like to discuss using the Shaping campaign as part of
your project in the city, please get in touch with us on 9268 8073.
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The primary campaign strapline is a visual 4
representation of the group’s objective.

It should be used prominently alongside your own logo.

The main version is Shaping the future. More specific versions include:
e Shaping Portsmouth (group logo)

e Shaping our city centre

e Shaping Somerstown

e Shaping our housing

e Shaping our roads

The primary campaign colours are blue, green, black and white.
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Only use the graphics provided.

Do not stretch or squash the graphic
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Do not recolour the graphic
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Do not alter the graphic in any way
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Do not tint or lighten the graphic
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Do not separate the graphic elements i *
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Do not create your own variations
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Do not add to the graphic

ey

Do not add drop shadows or special effects
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Clear space

Allow enough clear space around the graphic for it to be seen clearly.
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@ Portsmouth
CITY COUNCIL

the future

64 umt shopping centre

with restaurants and leisure facilities

' DEVELOPER

BUILDING FOR SUCCESS

www.portsmouth.gov.uk
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A strategy for growth and
prosperity in Portsmouth
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to let

Three new units available
soon at this location

For further details contact Sophie
Naéssens on 023 9283 4262

www.portsmouth.gov.uk/business

www.portsmouth.gov.uk
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Portsmouth
CITY COUNCIL

the future

PCOrtsmouth

Portsmouth the great waterfront city

INVESTMENT OPPORTUNITIES

FOR BUSINESSES RELOCATING TO PORTSMOUTH
Welcoma to Shaping the Future of Portsmouth Partners
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This if a temporary wabsite to show work in progress,

3 Responses to Welcome to Shaping the Future of Portsmouth
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Contact corporate communications for: 1. www.portsmouth.gov.uk/yourcouncil/18369.html
e advice and guidance on the use of the campaign 2. www.shapingportsmouth.co.uk

Corporate communications
Portsmouth City Council, Civic Offices, Guildhall Square, Portsmouth PO1 2AL

Tel: 023 9268 8073
Email: communications@portsmouthcc.gov.uk

Contact the PCC graphic designers for:

e design and artwork

e advice and guidance on the use of the campaign
e supply of logos

Graphic design
Portsmouth City Council, Civic Offices, Guildhall Square, Portsmouth PO1 2AL

Tel: 023 9268 8651
Email: design@portsmouthcc.gov.uk

Contact PCMI for:
® sign advice and guidance
e printing, manufacturing and Installation of signs

PCMI Signs and much more...
85 Northern Road, Cosham, Portsmouth PO6 3EP

Tel: 023 9232 2828
Email: sign.sales@portsmouthcc.gov.uk



Portsmouth
CITY COUNCIL

Corporate communications
Portsmouth City Council
Civic Offices

Guildhall Square
Portsmouth

PO1 2AL

Tel: 023 9268 8073
Email: communications@portsmouthcc.gov.uk
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